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YENİ YÜZYIL UNIVERSITY  

COMMUNICATION FACULTY 

PUBLIC RELATIONS AND ADVERTISING DEPARTMENT  

2021-2022 ACADEMIC YEAR  

COURSE CONTENTS 

 

1. YEAR 

FALL SEMESTER  

ILF101 Introduction to Communication (T: 3, P: 0, C: 3) ECTS: 5  

In this course; basic concepts of communication, history of communication, types of 

communication, communication process and basic elements of this process, negative factors in 

communication process, conceptual framework of communication, interdisciplinary relationship 

of communication, communication models, communication systems and the importance of mass 

communication tools are emphasized. 

  

ILF103 Sociology (T: 3, P: 0, C: 3) ECTS: 5  

Basic concepts of sociology, societies that contribute to the development of sociology, social 

change, social stratification, what is globalization, social institutions and functions, the formation 

of culture, social deviations, social problems, where the origin of issues are given.  

  

HIR101 Introduction to Public Relations (T:3, P:0,C:3) ECTS: 5 

The general aim of the Introduction to Public Relations course is to provide students with a 

general framework for public relations by explaining the basic concepts, application forms and 

history of public relations science, examining the similarities and differences between other 

related concepts and theories such as advertising, propaganda, and giving professional ethics and 

morals. 

 

  

ILF105 Basic Principles of Photography (T: 1, P: 2, C: 2) ECTS: 3  



    2  

Within the scope of the course, the lenses and their properties which are the basis for 

photography, their angles and properties, the importance of light source and photography, the 

functions of the camera, the light, composition, framing and shooting techniques and the depth of 

field are evaluated. In addition, topics such as tone, texture, reverse light studies, three 

dimensions, depth and perspective control are discussed.   

 

ILF100 History of Civilization (T: 3, P: 0, C: 3) ECTS: 3 

With the development process of humanity, consciousness of history and civilization will be 

ensured. With the values added to the humanity by this long process, it will be tried to be 

predictive of the future of humanity 

  

HUK150 Basic Law (T: 3, P: 0, C: 3) ECTS: 4 

Fundamentals of society and law, the division of the law, the sources of law, the application of 

the law, law security issues. Main concepts under the main heading, personality (natural persons, 

legal entities), names of persons, kinship, housing, family, inheritance, property, property, legal 

events, legal relations, legal procedures, public law transactions, legal transactions, disabilities, 

contracts, rights , public rights, special rights, acquisition and loss of rights, rules governing the 

exercise of rights, protection of rights, responsibility (civil law, administrative law, criminal 

justice, political law) issues are examined. 

 

ENG151 English I (T: 3, P: 0, C: 3) ECTS: 3  

Courses are given at three levels; by providing a basic level of vocabulary and grammar at the 

Beginner level, students are encouraged to establish regular sentences. Dialogue with basic 

English grammar and vocabulary and question-answer activities are conducted using audio-

visual materials. The Elementary level enables students to communicate in everyday language by 

expanding their English language and vocabulary knowledge they have learned at a simple level. 

Students expand their vocabulary with words grouped by topics; basic communication skills; 

develop their listening skills with the help of auditory materials. At Pre-Intermediate level, 

students' written, oral and auditory language skills are taken from the basic to the intermediate 

level. Students will be able to read and understand complex texts in terms of language and 

vocabulary in the education given with the help of articles prepared in various subjects and audio 

materials.  
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TRD151 Turkish Language I (T: 2, P: 0, C: 2) ECTS: 2 

In this course, the basic principles of Turkish language, phonetics and rules, vocabulary and 

word groups, proper and effective language use are taught.  

 

SPRING SEMESTER 

ILF102 Research Methods in Social Sciences (T: 3, P: 0, C: 3) ECTS: 5 

In this course, the news, properties of news value, news elements, news sources, news writing 

techniques, single and multi-element news writing techniques, news headlines, news spots, new 

approaches in news writing, news editorial issues are given. Students will be able to write news. 

  

ILF104 Critical Media Literacy (T: 3, P: 0, C: 3) ECTS: 4 

In this course, it is aimed to provide the students with the necessary basic information in the 

process of reaching and reading the written and unwritten media texts, analyzing, evaluating and 

communicating these texts. Within the scope of the course, fictional structure of media texts, 

effects of media, communication ethics, media economy, media-watch mass relations, news, 

representation, sexism in the media, violence, entertainment contents are discussed and the 

students are expected to gain basic awareness about media texts. 

  

HIR132 Marketing Principles (T:3,P:0,C:3) ECTS: 5 

In this course, general information about the basic principles of marketing, new concepts in 

marketing, marketing planning and management, marketing strategies, marketing information 

system, consumer behavior, sales, advertising and 4P (Product-Price-Promotion-Place) is given. 

 

  

 

 

ILF114 Social Psychology (T: 3, P: 0, C: 3) ECTS: 4  
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In this course, development of social psychology as a branch of science, methods and techniques 

in social psychology research, social impact and conformity, social cognition, communication, 

propaganda and attitude change process, social perception, socialization and social development, 

culture and self, group structure and dynamics It is given. 

 

HIR102 Introduction to Advertising (T:3,P:0,C:3) ECTS: 3 

This course is about the basic concepts of advertising, the history of advertising, the development 

of the advertising industry in Turkey, the structure of advertising agencies, advertising models, 

advertising types, the relationship of advertising with other disciplines, the concept of ethics in 

advertising and advertising environments. 

 

  

ILF112 Public Space and Civil Society (T: 3, P: 0, C: 3) ECTS: 4 

In this course, the basic rules governing social structure, the sources of these rules and the 

mechanisms of the system; impact of civil society; the rights and duties of individuals, the 

structural transformation of the public sphere and the public sphere, the creation of public 

opinion, the sources of social relations.   

  

ENG152 English II (T: 3, P: 0, C: 3) ECTS: 3 

In the courses taught at the 'Beginner' level, basic level of vocabulary and grammar are gained 

and students are provided to form sentences with rules. At the end of the training, which is given 

using written, audio and visual materials, students can engage in dialogue exercises and 

question-answer activities with the most basic English grammar and vocabulary and learn basic 

composition writing. In the courses taught at the 'Elementary' level, students are provided to 

expand their knowledge of the English language and vocabulary they have learned at a simple 

level and take a step towards communicating in everyday language. By expanding their 

vocabulary with the help of words grouped according to topics, students develop basic 

communication skills; They also improve their listening skills with the help of auditory 

materials. At the 'Pre-Intermediate' level, students' written, oral and auditory language skills are 

drawn from basic to intermediate level. Students can read and understand complex texts in terms 

of language and vocabulary, improve their English pronunciation skills and their paragraph 

writing skills on various subjects. 
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TRD 152 Turkish Language II (T: 2, P: 0, C: 2) ECTS: 2 

In this course, the basic principles of Turkish language, phonetics and rules, vocabulary and 

word groups, written and oral expression types, proper and effective language use are taught.  

 

2. YEARS 

FALL SEMESTER 

 

YMG211 News Gathering and Writing Techniques (T: 1, P: 2, C: 2) ECTS: 5 

In this course, the news, properties of news value, news elements, news sources, news writing 

techniques, single and multi-element news writing techniques, news headlines, news spots, new 

approaches in news writing, news editorial issues are given. Students will be able to write news.  

 

HIR202 Effective Presentation Techniques (T:1,P:2,C:2) ECTS: 5 

Within the scope of this course, students will have detailed information about effective 

presentation techniques, speaking techniques, using technology in presentation and using body 

language correctly. With this course, the student learns to overcome the fear and panic of 

presentation, and comprehends the presentation techniques. 

  

GIT212 Semiotics (T: 3, P: 0, C: 3) ECTS: 5 

On the basis of the concept of indicator, the definition of semiotics, principles, semantic content 

of indicator strings.  

  

 

HIR203 Advertising and Promotion Management (T:2,P:1,C:2) ECTS: 5 

In this course; The concepts of advertising, public relations, personal sales and sales promotion, 

which are the elements of promotion, which can be defined as efforts to inform consumers about 

the goods and services produced by the business, to persuade them, to direct them to a certain 

behavior and to remind them, are examined. In addition, neuromarketing issues and promotion 

and sales methods are also covered. 
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HIR223 Interpersonal Communication (T:3, P:0, C:3) ECTS: 5 

In this course; interpersonal communication, interpersonal communication approaches, 

interpersonal communication theories and elements, interpersonal communication and culture, 

interpersonal communication and listening, effectiveness in interpersonal communication, 

universality of verbal and nonverbal messages, conversation and management, interpersonal 

communication and relations in the workplace are given. 

 

ATA151 Principles of Atatürk and History of Turkish Revolution I (T: 2, P: 0, C: 2) ECTS: 

2  

The causes of the collapse of the First World War and the Ottoman Empire; Mondros Armistice 

and the invasion of Anatolia; The struggle against liberation initiated by Mustafa Kemal with the 

Turkish nation and the gathering of the Turkish Grand National Assembly, the National Pact, the 

struggle against the occupying states, especially the Greek Army; The events and developments 

in the process from the Mudanya Armistice and the Treaty of Lausanne are included in the scope 

of the distance education system.   

 

ILF203 Advanced English I (T: 3, P: 0, C: 3) ECTS: 3  

This course; It aims to introduce the student to the basic concepts of business communication by 

building a bridge for the transition from basic English to professional English. It provides the 

reinforcement of communication skills with appropriate language structure and terms in the 

target language by blending the routine relations maintained with various stakeholders in a 

working day with today's innovation-creativity and socialization concepts at the same time.  

2. YEARS 

SPRING SEMESTER 

  

HIR269 Strategic Public Relations (T:3,P:0,C:3) ECTS: 4 

  

In this course; determining the basic elements, characteristics and general approach of strategic 

planning and management; The main functions of the Public Relations department in a business 

organization; SWOT analysis, PEST analysis and target analysis as a strategic approach in terms 

of public relations, the integration of organizational mission and business objectives with the 

policies determined by the Public Relations management, and making and implementing 
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effective strategic decisions that will ensure success in a competitive environment; Leadership 

issues in strategic public relations are given. 

 

HIR204 Event Management (T:1, P:2,C:2) ECTS: 4 

To raise awareness that event management, its purpose and strategy should be handled in 

coordination with the public relations strategy, to convey the need to prepare it in accordance 

with the characteristics of the target audience, to learn the details of all the steps required for 

planning an event, to develop projects and to enable students to acquire the knowledge and skills 

necessary for the implementation of an event. constitute the content of the course. 

 

  

HIR210 Integrated Marketing communication (T:3,P:0,C:3) ECTS: 4 

The marketing mix, its promotional components and strategies are specifically covered in this 

course. In the execution of the marketing strategy, promotion, promotion policy and planning, 

advertising as promotional tools, face-to-face sales, public relations, sales promotion and 

sponsorship are within this scope. In addition, the basic concepts and applications of integrated 

marketing communication such as product and product strategies, marketing environment 

(political, economic, cultural, technological and natural environment) and marketing mix will be 

covered within the scope of the course. 

 

  

HIR222 Public Relations Writing (T:1,P:2,C:2) ECTS: 5 

Within the scope of this course, the importance of Public Relations and Copywriting will be 

emphasized and students will be made aware of public relations efforts and copywriting practice 

examples. It will be ensured that they learn writing techniques according to the communication 

tools used in the field of Public Relations and develop their writing techniques. In this context, 

the necessary ways to write texts, to ensure that creative thinking and words reach target 

audiences, to attract their attention and to influence them will be examined. 

 

ILF110 Basic Economics (T: 3, P: 0, C: 3) ECTS: 4  

This course is an aggregation of microeconomics and macroeconomics courses. Within the scope 

of microeconomics issues, supply-demand, consumer behavior, cost and production theories, 

market structures and welfare economies will be discussed. Macroeconomic issues include 
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measurement of national income, growth and inflation, examination of employment status, 

determination of determinants of investment, consumption, savings and foreign trade, and 

effectiveness of monetary and fiscal policies.  

 

 

HIR228 Creative Strategies in Advertising (T:1,P:2,C:2) ECTS: 4 

In this course; The factors that determine an advertising message will be examined and the 

selection of creative strategies to be applied in this context will be taught. In addition, the factors 

that ensure that the ads that reach their target are effective; Channel selection, media planning, 

market analysis and target audience analysis will also be discussed. 

 

  

ATA152 Principles of Atatürk and History of Turkish Revolution II (T: 2, P: 0, C: 2) 

ECTS: 2  

Transition to the establishment of the new Turkish State with the declaration of the Republic 

after the Treaty of Lausanne; Reforms for the modernization of the state, the struggles for the 

realization of these reforms, the reactions against the change, the steps taken to eliminate these 

reactions and create a modern society. After the establishment of the Republic of Turkey in the 

world and Turkey occurring events, and after the Second World War, Multi-party period of 

transition and development are given up to the present day.   

  

ILF204 Advanced English II (T: 3, P: 0, C: 3) ECTS: 3  

In this course, students develop their spoken and written language skills by showing examples of 

original English dialogues. The student is provided to explain an English text in their own words. 

In reading passages, students are expected to interpret with their oral English skills, and writing 

skills are developed in parallel with interpretation skills. 

  

3. YEARS  

FALL SEMESTER 
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ILF303 Professional English (T:3, P:0, C:3) ECTS: 3  

Within the framework of this course, to be able to conduct discussions in English with the 

emphasis on relevant terminology, to make presentations and to prepare speeches on certain 

current, public relations and advertising issues; The ability to understand texts with academic 

and professional content is aimed. Conducting research and writing papers on any topic in 

professional context, public relations and advertising will be one of the other important activities 

in this course.  

 

HIR301 Digital Marketing (T:3, P:0, C:3) ECTS: 5  

In this course; Conceptual, theoretical and analytical elements of digital marketing methods will 

be taught, marketing applications in digital environments will be examined, digital brand and 

digital marketing trends and e-commerce applications will be covered by making future fictions. 

Besides, developing marketing models in digital environments, advertising and public relations 

practices, new concepts and developing marketing strategies, digital marketing campaigns, 

positioning of brands in digital media, e-commerce and mobile marketing practices will be 

discussed. 

 

HIR303 Media and Society (T:3, P:0, C:3) ECTS: 5 

This course covers the relationship between media and society with their historical processes; It 

aims to examine this relationship together with the methods and theories that reveal it. In line 

with this purpose, the power of the media, the effect it has on the society and the close 

relationship it has established with the society will be interpreted in depth.  

 

HIR305 Media Planning (T:2, P:2, C:2) ECTS: 5  

Within the scope of this course, subjects titled Introduction to Media Planning, Relationship 

Between Media, Advertisement and Consumer, Media Planning Activities, Concepts Used in 

Media Planning, New Planning Models, Organization of Media Plan will be covered. All 

concepts and strategies related to the right messages, prepared to take place in the media, at the 

right time, through the right channel, and with the right intensity will be discussed, and the 

relationship between the consumer and the target audience will also be taught.  
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HIR321 Copywriting (T:3,P:0,C:3) ECTS: 4  

The aim of this course is to introduce students to the basic techniques and principles of 

advertising copywriting. This course includes topics such as the production process of a brand's 

advertisement in an advertising agency, its functioning, the stages of advertising writing, 

techniques of writing advertising copy in different communication tools, creative process theory 

and strategies, and the responsibilities of the copywriter. Within the scope of the course, students 

will have the chance to get to know all the functions of copywriters in the advertising industry 

and also to understand the creative problem solving process in marketing communication 

situations. During the course, students will also gain the theoretical and practical perspective 

necessary to recognize and produce advertising copywriting. 

  

HIR341 Organizational Communication  (T:3, P:0, C:3) ECTS: 4  

In this course; organizational communication, internal and external communication, 

communication relations with stakeholders, organizational culture and strategic communication 

are discussed. This course aims to provide knowledge, skills and attitudes towards the 

development of organizational communication skills that will enable effective communication 

both within the team and with different disciplines, and to find appropriate solutions by 

recognizing communication barriers. 

 

SPRING SEMESTER 

 

ILF304 Professional English II (T:3, P:0, C:3) ECTS: 3  

In this course, open discussions will be conducted by analyzing the English texts in which the 

preparations, activation texts, critiques and techniques of the preparation and presentation of the 

texts of the advertising and public relations studies in English are discussed. Group work and 

review presentations of certain programs will be discussed in question and answer sessions. 

 

HIR302 New Media in Public Relations and Advertising  (T:1, P:2, C:2) ECTS: 4  

In this course, the use and functions of the new media, which is one of the most effective 

communication tools of today, in the public relations process will be examined, and the research, 

planning, implementation and evaluation of public relations campaigns made on the internet will 

be examined. In addition, it is aimed to examine the return of public relations campaigns carried 
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out in the new media, to identify the correct and missing aspects, and to make a general 

assessment as a result. 

  

HIR406 Entrepreneurship (T:3, P:0, C:3) ECTS: 5  

Within the scope of this course, students will be introduced to the concept of entrepreneurship, 

its types and ethics in entrepreneurship, the economic, cultural and social foundations of 

entrepreneurship, the business model, the processes of entrepreneurship and business idea, types 

of entrepreneurship, franchising and business acquisition, business establishment, termination of 

the enterprise, liquidation, bankruptcy and merger. Business plan elements such as market 

research, marketing plan, production plan, management plan, financial plan will be explained, 

and then workshops will be held to reinforce the business model and business plan elements.   

  

HIR304 Political Communication (T:3, P:0, C:3) ECTS: 5  

In this course, the application of communication phenomenon and process to political life will be 

emphasized. In this context; Political communication definition, phenomenon and process, types 

of political communication, political actors, the characteristics of effective political 

communication, political campaigns, political advertising and actors in political communication 

will be evaluated within the framework of case studies. 

 

RTS332 Content Management in Media  (T:3, P:0, C:3) ECTS: 5  

It is a course that examines in depth the concept of 'content' that emerged with the technological 

developments and the change in advertising and marketing practices accordingly. Information 

about content creation, management and reporting will be given. 

  

4. YEARS 

FALL SEMESTER 

 

HIR401 Graduation Project  I (T:1, P:4, C:3) ECTS: 6  

Students who will prepare this project will determine a thesis topic under the supervision of their 

advisors, prepare a thesis file with the information they have obtained as a result of their research 

on this subject, will present their research in a theoretical and empirical study approach, and will 

gain the ability to present and defend their work. 
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ILF403 Communication Law and Intellectual Property (T:3, P:0, C:3) ECTS: 4  

The content of the course; Provisions on Press Law in the Constitution, Press Law No. 5187 and 

new regulations, Law No. 3984 on the Establishment and Broadcasting of Radio and Television, 

Law 2954, Turkish Radio and Television Law, European Cross-Border Television Convention, 

Internet broadcasting and Internet law. general framework, legal aspects of Internet journalism, 

legal approaches to Internet Service Providers and Content Providers, recent developments in 

Internet law within the scope of legal regulations regarding mass media, and comparative case 

studies on Internet law. 

  

HIR465 Ad Analysis (T:3, P:0, C:3) ECTS: 4  

In this course, answers are sought to basic questions such as how advertising is planned and how 

advertising is transferred to the target audience, and analysis methods for advertising discourse 

are discussed. Advertising discourse and analysis methods are discussed with practical examples. 

Within the scope of the course, it is revealed by verbal and visual indicators that these features 

can be conveyed through content and analysis, by developing new strategies on how advertising 

messages can be persuasive, effective and attractive. 

  

HIR406 Public Relations Campaigns  (T:1, P:2, C:2) ECTS: 4  

In this course; principles of a campaign design, research, planning, implementation and 

evaluation processes will be explained in line with theoretical knowledge in the fields of public 

relations and advertising. Examples of public relations and advertising campaigns applied in 

different fields will be evaluated and discussed. In addition, in this course, students are given a 

public relations campaign application. 

  

HIR491 Professional English in Public Relations (T:3, P:0, C:3) ECTS: 4   

An analytical study will be made on the original texts of theorists who have shaped the field of 

public relations and other criticisms written about these theories will be examined. A selection 

compiled from dominant and critical approaches developed in the interdisciplinary environment 

of public relations studies will be explained through examples shaped specifically for 

advertising, cinema and visual culture. In this course, which aims to provide students with basic 

knowledge and general understanding of mass communication, media technologies, culture 
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industry, popular culture and audience studies, they are also expected to learn English 

terminology of these concepts. 

 

HIR404 Advertising Campaigns (T:1, P:2, C:2) ECTS: 5  

In the course, the principles of a campaign design, planning and implementation processes will 

be explained in line with the theoretical knowledge in the field of advertising. Examples of 

advertising campaigns applied in different areas will be evaluated and discussed. In addition, in 

this course, students will gain the ability to implement an advertising campaign that includes 

advertising campaign brief analysis, market analysis, target audience analysis, budget analysis, 

creative idea analysis and measuring the results. 

 

SPRING SEMESTER  

 

HIR402 Graduation Project II (T:1, P:4, C:3) ECTS: 6  

Students who will prepare this project will determine a thesis topic under the supervision of their 

advisors, prepare a thesis file with the information they have obtained as a result of their research 

on this subject, will present their research in a theoretical and empirical study approach, and will 

gain the ability to present and defend their work. 

  

HIR407 Brand and Image Management (T:1, P:2, C:2) ECTS: 5  

In this course; brand and branding concepts are studied and the values that make up the image 

are examined. Image and image creation; from advertising and public relations to mass media 

and popular culture; It is emphasized that it has important functions in communication fields 

ranging from politics to fashion and sales. It is emphasized that images take the place of 

knowledge as factors that determine attitudes, behaviors and values in the postmodern world. 

Definition of image, how it can create meaning, principles of visual perception and persuasion; 

Covers the topics covered in the course. 

  

HIR492 Professional English in Advertising (T:3, P:0, C:3) ECTS: 4  

An analytical study will be made on the original texts of the theorists who have shaped the field 

of advertising studies and other criticisms written about these theories will be examined. A 

selection compiled from dominant and critical approaches developed in the interdisciplinary 
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environment of advertising studies will be explained through examples shaped specifically for 

advertising, cinema and visual culture. In this course, which aims to provide students with basic 

knowledge and general understanding of mass communication, media technologies, culture 

industry, popular culture and audience studies, they are also expected to learn English 

terminology of these concepts. 

 

ILF402 Communication Ethics (T:3, P:0, C:3) ECTS: 4  

New communication technologies necessitate the revision of the concept of ethics, which is 

considered within the scope of traditional media, and the development of new codes of behavior. 

The aim of this course; The aim is to teach students about communication processes within the 

scope of traditional-new media dichotomy, public relations and ethical responsibility principles. 

In this context, the historical and theoretical aspects of the concept of ethics and the problems 

encountered in the media in this field will be discussed. 

 

HIR452 Internship (T:0, P:4, C:0) ECTS: 5 

Compulsory internship application includes a process for students to gain experience in 

professional institutions and organizations covering the field of advertising and public relations 

before graduating in order to understand how to use the theoretical and practical equipment they 

have gained at the university in the sectoral field. 

 

   

 

ELECTIVE COURSES 

3.YEARS  

FALL SEMESTER 

 

HIR361 Advertising Photography (T:1,P:2,C:2) ECTS: 4 

The course covers the basics of advertising photography. Students will be shown many examples 

of the artistic creation of advertising photography and the factors that create the basic visual 

quality will be revealed and the use of photography for various purposes will be taught. 

 

GIT201 Graphic Design (T:1,P:2,C:2) ECTS: 5 
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This course provides students with the opportunity to apply the basic principles of graphic design 

in two-dimensional environments. Within the scope of the course, students will experience the 

design of items such as posters, brochures and basic corporate identity documents, while gaining 

the practices and skills related to graphic design. 

 

 

 

RTS 202 Diction (T:1, P:2, C:2) ECTS: 5  

Definition and importance of diction; basic terms (Language, Tone, Dialect, Idiolect phonetic, 

acoustic); Speech Production-Speech Mechanisms (Sound and Articulation) Turkey Turkish, 

Pronunciation; diction differences and dialects in Turkey (Geographical, Socioeconomic, 

Ethnocultural); Anatomy and Physiology of Respiratory (Respiration for Life / Breathing for 

Speech), Breathing for Effective Vocalization. 

 

ILF305 Management and Organization (T: 3, P: 0, C: 3) ECTS: 4 

In this course, the historical development process of management and organization theory, 

management theories, basic management functions, basic features to be found in managers, types 

and structures of different organizations, organizational design, organizational processes, 

organizational culture and contemporary management paradigms are discussed.  

  

HIR 263 Reputation and Crisis Management (T:3,P:0,C:3) ECTS: 5 

Within the scope of the course, the students are taught the basic concepts of corporate reputation, 

reputation management and crisis management, types of crisis, what to do in case of crisis, the 

relationship of reputation management with crisis situations. The aim of the course is to provide 

students with the skills to manage corporate reputation and how they should act in pre-crisis, 

post-crisis situations and possible crisis situations. 

 

ILF 308 Occupational Health and Safety (T: 2, P: 0, C: 2) ECTS: 3 

 In this course, the historical development of occupational health and safety, occupational 

accident and occupational diseases, the concept of occupational safety, the importance of work 

safety in terms of workforce efficiency, the basic elements of work safety, the sources of 

hazards, the concept of occupational health, physical, chemical, biological and psychosocial risk 
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factors, Basic level information is given about Labor Law and Occupational Health and Safety 

Law. 

 

 

GIT211 Image Design and Visualization (T:1,P:2,C:2) ECTS: 4 

Image, design and visualization are important concepts that form the basis of visual perception. 

Basic concepts such as noticing, perception, the formation process of visuality, light, color, 

shape, contrast, tone will be in the field of interest of this course. Visual perception techniques, 

which are effective in seeing and choosing details, are also subjects within the scope of the 

course. 

 

  

3. YEARS 

SPRING SEMESTER 

HIR 362 New Approaches in Public Relations (T:3,P:0,C:3) ECTS: 4 

In this course, it is aimed to convey the practices of being able to look critically at the discipline 

of public relations. Moving from this aim, it is aimed to develop a perspective on the ideology of 

the public relations profession. In accordance with these purposes, it is aimed to examine the 

functions of public relations in the fields of cultural studies, sociology, psychology, economy-

politics. 

 

  

HIR 308 Public Relations in NGOs (T:1,P:2,C:2) ECTS: 4 

The characteristics of the Public Relations Campaigns of non-governmental organizations in 

Turkey (such as TEMA, AKUT, LÖSEV, Çağdaş Yaşam) both in Turkey and abroad, the 

application techniques and the communication strategies they need to establish with the target 

audience are emphasized. These institutions are expected to make presentations by examining 

their Public Relations policies. The problems experienced by these institutions in communication 

are discussed. 
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GIT 328 Advertising Design Applications (T:1,P:2,C:2) ECTS: 4 

Within the scope of this course, students' theoretical knowledge in areas such as brand creation, 

campaign creation, media planning, advertising design will be put into practice. In this direction; 

After the basic elements of the visual application of the advertisement such as design, headline, 

and printing are processed, the working logic of two-dimensional graphics and photo processing 

programs that will help the realization of design and creative works in the advertising sector will 

be taught. 

 

GIT 362 Desktop Publishing (T:1,P:2,C:2) ECTS: 5 

Within the scope of this course, students will learn the production techniques of mass media such 

as booklets, brochures, magazines and newspapers, and will be able to design and implement 

their own projects in accordance with the rules of professional media. 

 

  

YM 310 Globalization and Communication (T:3,P:0,C:3) ECTS: 4 

Today, the international flow of information is uneven. Developed countries direct international 

events and developments from their own perspectives, thanks to their media (agency, television, 

newspaper, etc.). In this course, how international information providers manipulate events in a 

one-way and unequal way will be discussed. 

  

HIR370 Protocol and Social Behavior (T:3, P:0, C:3) ECTS: 5 

In this course; The concept of protocol, its history and protocol types are emphasized, the rules 

that must be followed and applied in terms of method and form are explained in all ceremonies 

and events held in public and institutional areas and in life, official relations and meetings, 

official correspondence and meetings, receptions and visits, invitations and banquets. . 

  

4. YEARS 

FALL SEMESTER 
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HIR416 International Public Relations and Public Diplomacy (T:3, P:0, C:3) ECTS: 4  

In this course, students learn the international public relations practices of various institutions 

and organizations such as businesses, non-governmental organizations, professional 

organizations and the scope of these practices. The theoretical knowledge of the students on the 

axis of international marketing, globalization, new media order and intercultural communication 

concepts is reinforced and their reflection on international public relations is ensured. 

  

HIR408 Advertising in New Media (T:3, P:0, C:3) ECTS: 4  

With this course, it is aimed to explain the types of advertisements in new and digital 

environments that arise depending on the developments in the field of new media and how 

advertising campaigns are realized and the role of institutions in this regard. Within the scope of 

the course, the concept of new media, internet ads, mobile ads, virtual ads, in-game advertising 

applications, three-dimensional interactive advertising, social media ads will be evaluated 

through sample campaigns. 

 

  

YMG461 Media and Cultural Studies (T:3, P:0, C:3) ECTS: 5  

In this course, cultural definitions and discussions will be given in the first place, and then the 

media-culture relations within the free market network and relations will be emphasized. Some 

of the topics to be examined can be expressed as follows: In addition, the relationship between 

popular culture and media will be one of the main topics of the course. 

  

RTS329 Interview Techniques (T:1, P:2, C:2) ECTS: 4  

This course focuses on teaching all aspects of successful interview and interview techniques. 

This course covers the in-depth evaluation of the differences through the definitions of the 

concepts of interview, interview and interview in line with the content of the concept of news. In 

addition to this, interview and interview samples are examined and after the question techniques 

and ethical elements are examined, applied examples are evaluated through presentations. 
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4. YEARS  

SPRING SEMESTER 

HIR464 Public Relations in Public Administration (T:3, P:0, C:3) ECTS: 4  

In this course; The importance of public institutions' need to announce their structure, operation 

and decisions by using various channels in order to create a positive perception in the public is 

explained. The "Public Relations in Public Administration" course reveals the parties of this 

communication, its meaning, interests and functions, the methods, tools and materials used for 

this purpose, and the direction of the communication between the parties. 

HIR426 International Advertising (T:3, P:0, C:3) ECTS: 5  

Within the scope of the International Advertising course; Basic concepts and problems in the 

planning of international and intercultural advertising campaigns, determination of goals, budget, 

media, creation, ethical and environmental conditions will be examined within the framework of 

various researches. Addressing advertising at an international level, advertising strategies in line 

with the concept of interculturality, how to make advertising campaigns and what to pay 

attention to will also be covered within the scope of the course. 

  

RTS314 Advertising Film Directing (T:1, P:2, C:2) ECTS: 4  

Within the scope of this course, effective use of light and color in commercials, commercial 

scenarios, shooting techniques and directing practices in commercials will be evaluated, taking 

into account the basic features of commercial films. 

 

GIT302 Design and Creative Thinking  (T:3, P:0, C:3) ECTS: 5  

This course covers a different analysis of sign systems, with semiotic instrumentality, within a 

general aesthetic framework. In this context, in order to increase students' awareness of 

distinguishing metaphors in everyday life, the uniform vocabulary of mass production versus 

handmade; The distinction between paradigm and syntagma will be emphasized. In addition, 

sign, signifier, signified, meaning and semantic theory and analysis types will also be conveyed 

with case studies. 


